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25% of all flood insurance
claims come from outside
designated high-risk areas.
Yet most people remain
unaware that their home-
owner’s insurance doesn’t
cover flood damage.
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Example A

NFIP PRINT CO-OP ADVERTISING
PROGRAM GUIDELINES

1) The ad can only feature NFIP flood insurance.
Agents may identify a maximum of four addi-
tional product lines of insurance in their flood
ads, and still be eligible for a reimbursement of
25%. In order to qualify, however, flood insurance
must be the primary and predominant focus of
the ad, with information on where to purchase
it. It cannot be an insurance agency ad with a
mention or two of flood insurance.

2) The ad must appear in a standard local news-
paper, consumer magazine, or Yellow Pages
publication, or on a television or radio station
approved for use by the NFIP Co-op Advertising
manager.

3) The ad must include the NFIP logo at least equal
in size to your own logo. The ad must feature a
headline or statement that indicates you sell flood
insurance, and the headline can be no more than
2 point sizes smaller than your company name.

4) Agents are responsible for paying all invoices
directly. The NFIP Co-op Advertising Program
will be responsible for reimbursing agents or
agencies for a portion of the invoices.

5) There is a cap for each program period. Speak
with an NFIP Co-op Advertising Manager for
details.

If you have any questions about our program,
please contact an NFIP Co-op Advertising Manager
at 1-800-564-8236, or fax 212-727-5719.
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STEP 1 This is what you do

Submit an Advertising Approval Application and
receive a Savings Request Form. This must be
completed before you run a television, radio,
newspaper, consumer magazine or Yellow Pages
ad. Please allow 10 business days for the
approval process.

1) Fill out your name, agency/company name,
address, telephone and fax information on the
Advertising Approval Application.

2) Complete the remainder of the application,
including the name of the publication, the
date, size and cost of each insertion, TV or
radio spot. You are responsible for providing
this information. Please make sure that all
the boxes are filled out.

3) Mail or fax the application and proposed ad to
NFIP Co-op Advertising Manager, c/o Bozell
Group. See bottom of application for address
and fax number.

STEP 2 This is what we do

Following approval, the NFIP Co-op Advertising
Office will send you:

1) Savings Request Form, which is your
confirmation of approval.

2) Signed Contract.

STEP 3 This is what you do

After you run the advertisement(s), mail the
following items before the end of program
period to the NFIP Co-op Advertising Program,
c/o Bozell Group (see the application for the
address and fax number):

1) The entire page on which your ad appears,
or a copy of your TV or radio spot (showing
date and publication or station name).

2) Original newspaper, magazine, Yellow Pages,
TV or radio invoice.

3) Savings Request Form.
4) Signed Contract.

Agents are responsible for paying all invoices
directly. The NFIP Co-op Advertising Program will
be responsible for reimbursing agents or agencies
for a portion of the invoices.

STEP 4 This is what we do

Within 45 days of the Co-op office’s receipt
of items outlined in Step 3, you will receive
your savings.

The NFIP Co-op Advertising Program continues
to increase consumer interest in flood insurance
while helping you save money on advertising
expenses. Act now so that you can be among
the thousands of agents throughout the country
who actively participate in this comprehensive
program.



