Project Impact Summit 2000 Track 1 Workshop:

How to Create Public Demand for Project Impact

Presenters:
Elsa Arndt, Mitigation Specialist, American Red Cross, Santa Barbara, CA

Stewart Anderson, Emergency Management Coordinator, Natrona County, WY

Part 1:

Public Service Announcements (PSAs)

· An effective method of creating public demand for Project Impact.

· Newspaper, radio, television, and the Internet provide different ways of reaching the public.

· Three steps

1. Determine what you want to accomplish.

2. Determine the results and benefits you wish to obtain.

3. Finalize the approach or method you want to use.   

Santa Barbara County selected a media campaign via television and radio broadcasts, supported by print media and a Web site.

· Most effective approach was to use both information and image campaigns.

· To save on costs, seek monetary and time donations from television stations and production personnel.

· Make sure that the PSA will reach and be understood by all members of the population.  This may require production in several different commonly spoken languages within the community, e.g., English, Spanish, and Closed Captioning.

· Santa Barbara County chose 12 different topics (e.g., Earthquake Preparedness, Chemical Emergencies, and Wildfire Preparedness) and ran one per month.  

Consider the Following When Forming a Committee

· Committee should consist of representatives from different Project Impact Communities, community disaster/preparedness educators from different emergency response organizations, public information officers, and individuals familiar with cost and materials needed to produce PSAs.

· Production cost is one important task the committee will need to address.

· Santa Barbara County was able to achieve low costs by donated airtime and donated staff time from the producer and director. Twelve 30-second PSAs were produced for $44,700.

· The cost of a 30-second PSA can range from $40,000 to $70,000

· One way to keep production costs low is to use a pre-filmed PSA prepared by another community with similar needs and demographics.

· Copies of the PSAs prepared by Santa Barbara County are available through the Santa Barbara Chapter of the American Red Cross.   

Part 2:

Community Emergency Response Team (CERT)

Stewart Anderson discussed the CERT program in Natrona County.  This program has been a very successful way of getting the public involved in Project Impact.

· CERT is a free emergency training program to prepare communities for times when the regular emergency support system is not available.

· The staff of the CERT program consists of local emergency workers such as firemen and emergency managers.

· Recruiting for CERT is done in schools, churches, clubs, PTA, and neighborhoods, and local businesses are asked to donate materials and building space.

· In order to create interest in the CERT program, Stewart Anderson suggests advertising, going to community fairs, and visiting schools to talk with teachers and parents.    

