Project Impact Video PSA

Media Pitching Tip Sheet

In June of 2000, Project Impact released a video public service announcement (PSA) campaign designed to get Americans talking about disaster prevention. Although its launch coincided with the start of hurricane season, the campaign addressed disasters of all types and is relevant to all Project Impact communities. 

To capitalize on the success of last year’s placement and the upcoming flood,  tornado, hurricane and wildfire seasons, FEMA’s Project Impact is asking you community to pitch the PSAs to your local stations during the next several weeks. 

Pitching the media may seem like a daunting task if you haven’t done it before, but pitching PSAs is actually very easy and effective, and may be a good place for you to start. Even more important – it only takes a minute. This reference sheet provides you with all the information you need to place the PSA at your local stations and start reaping the benefits of increased community awareness.

If you regularly pitch the media for your community or region, or have good personal relationships with reporters from your local outlets, this may be information you are already familiar with. Feel free to use the elements you find most appropriate.

Getting Started

The first step is to compile a list of the people you want to contact. For PSA pitching, the best person to call is the PSA director at each of your local television stations. However, some smaller stations may have the community relations or traffic director handle that function. If you are unsure whom to contact, the front desk or main operator will usually be able to direct you to the correct contact.  Remember to call the cable stations as well as the network affiliates (ABC, NBC, CBS, FOX, UPN and WB). Once you have a media list prepared, you are ready to start calling stations to find out if they are interested in airing the PSA.  A sample calling script is below for your use. 

Identify yourself and your organization at the beginning of the conversation (Hi, this is [your name] with [state your community]) and ask your contact if they have a few minutes to talk to you.  If they say they are too busy, tell them you’ll call back.  This is a normal occurrence so don’t take it personally or let it stop you. If you’re nervous about calling, try practicing on a coworker before actually picking up the phone.

Suggested Pitch Script

This suggested script is one way to pitch the Project Impact: Building Disaster Resistant Communities PSA to local television stations.

I’m calling to find out if you would be interested in airing a PSA for Project Impact: Building Disaster Resistant Communities.  The PSA is especially relevant here in [Community] because ours is one of 250 communities nationwide that are participating in the Project Impact effort.

The PSA, developed with the National Association of Broadcasters (NAB), is designed to alert Americans to the importance of disaster prevention and to get communities talking about what they can do to protect their homes and businesses from natural disaster damage. 

Can I send you a BETA copy of the PSA or would you prefer another format (3/4 inch and VHS tapes are available)?

Key Points 

These simple message points can be effective in explaining why Project Impact is important and can be used in further conversation. 

· You can’t prevent the weather, but you can prevent the damage.  

· Every dollar spent on prevention saves at least two dollars in recovery costs. [Offer any examples of local projects that reflect this].
· Project Impact provides citizens with information on actions they can take to reduce the damage from natural disasters to their home and businesses. 

Quick answer guide to typical questions

Q:  What is Project Impact?

A:  Instead of waiting for disasters to occur, Project Impact communities like ours initiate mentoring relationships, private and public partnerships, public outreach and disaster mitigation projects to reduce damage from potentially devastating disasters. Previous community projects have included [list your community projects or use “creating disaster resistance strategies, revising local building and land use codes, and passing bond issues to construct prevention measures that impact the entire communit”y]. Since its inception in 1997, 250 communities and 2,500 business partners have embraced Project Impact.

Q:  Do you have VHS or ¾ versions of the tape?

A:  Yes. I can order either of those versions for you. Which would you prefer? [contact Rebecca Merrit at 202-835-9402 or Rebecca.merritt@ketchum.com to get additional copies or different versions]

Q:  How long is the PSA?

A:  On the Project Impact PSA tape, you will find : 60, :30 and :10 second versions.

Q:  Why is disaster damage prevention so important?

A:  When communities embrace prevention measures, they empower themselves against the devastating effects of disasters, they reduce destruction of homes and businesses, and help prevent loss of life. Unfortunately, most people inaccurately believe they aren’t at risk and don’t take steps to prevent damage. The reality is that disasters can happen just about anywhere and at anytime. But, for every dollar we spend on prevention now, we save at least two dollars in recovery costs.

I can get you more information on ways people can protect their homes from [insert area risks]. You can also visit our Web site at [community website address or, if no local website, www.fema.gov/impact].  

Q:  Can we add the station logo (or community logo) to the PSA?

A:  There are several versions of the PSA on the tape, including versions that can be tagged with a logo at the end of the tape.

